
 

Flower City Work Camp 

Social Media Coordinator 

 

Job Description 

Title: Social Media Coordinator 

Department(s): Flower City Work Camp 

Reports to: FCO President/Executive Director 

 

Job Summary 

Flower City Work Camp (FCWC) is a ministry program that has served the Rochester metropolitan 

area since 1985.  Through its work homes are worked on, teens are engaged through sports camps 

and children are connected with through sidewalk clubs.  FCWC launched its social media platforms 

in 2016 to increase its reach and presence with both student campers and adult volunteers (primarily) 

along with parents, churches and others interested in the activities of this ministry (secondarily).  The 

role of Social Media Coordinator is to create a strategy and lead the effort in telling the stories 

developed through FCWC, along with keeping participants informed and engaged throughout the 

year to “bridge” between annual Camp experiences.  An ideal candidate is someone who already 

lives an "online" life well, who is professional and appropriate enough to speak for FCWC and can 

connect well with audiences from tweens to seniors.  The Social Media Coordinator will report to the 

President/Executive Director of Flower City Outreach and will assist him/her in messaging through 

social media to FCWC’s stakeholders.  This is a volunteer position. 

Summary of Essential Job Functions 

 Strategy –  

o Develop a strategy for which platforms should be used, to what groups each platform 

is intended to reach and what messaging should be carried to connect with each 

audience 

o Implement the strategy and work to ensure that audiences stay engaged and active  

 

 Content Creation –  

o Attend key events during Camp and throughout the year 

o Capture or leverage still photography and video to build messaging around 

o Write compelling posts that draw in viewers and promote rich engagement 

o Research stories from Camp, encapsulate them into posts and share them effectively 

to target audiences 

 



 
 Posting, Monitoring & Engagement – 

o Create and publish a consistent stream of posts through the full range of utilized 

platforms year round 

o Capture, analyze and report insights on a monthly basis 

o Respond to comments, like posts, interact with followers and generally build 

“relationships” with key audiences to increase engagement and strengthen the 

FCWC brand in their minds  

 

Minimum requirements 

 Must be 18 years of age and a high school graduate 

 College enrollment or college degree a plus, but not required 

 Robust knowledge and personal/professional use of social media platforms (Facebook, 

Instagram, Twitter, etc.) 

 Proven ability to create messaging and connect with multiple audiences (tweens through 

seniors) through multiple platforms 

 An affinity for and understanding of FCWC’s mission and dedication to promoting FCWC 

throughout the year 

 A high degree of discretion, tact and a customer-focused approach to engaging with 

audiences to protect and enhance the brand at all times 

 Photography and/or videography skills a plus but not required 

  



 
Disclaimer 

The above statements are intended to describe the general nature and level of work being performed 

by people assigned to this classification. They are not to be construed as an exhaustive list of all 

responsibilities, duties, and skills required of personnel so classified. All personnel may be required to 

perform duties outside of their normal responsibilities from time to time, as needed. 

 

Additional information 

HR use only 

Job code 00003 

Generic title Social Media Coordinator 

Pay grade Volunteer 

Management? (Yes/No) No 

E/NE/Contract status N/A 

Last revised 8-28-2017 

 


